BERKELEY SEARCH

Title: Manager, Brand Design and Copy

Location: Remote -US

Onsite/Hybrid/Remote: Remote

Organization Type: CPG health and wellness space
Time zone: ALL

Salary Range/Compensation: $100-$110,000/k
Client: Confidential

Company Overview: Our Client is a people-first, well-established health and wellness CPG company.

Job Description: Our client is seeking a highly skilled Manager, Brand Design & Copy with expertise in graphic design
and illustration to help elevate and expand the brand’s creative expression. This role is ideal for a visually driven creator
who brings strong conceptual thinking, refined design sensibilities, and the ability to translate ideas into compelling brand
visuals across all platforms. You will guide and evolve the brand’s visual language, illustration styles, typography
systems, layout principles, color palettes, and graphic elements, ensuring they stay fresh, cohesive, and strategically
aligned. You will also craft and refine brand copy to support visual storytelling, providing a voice that complements and
enhances the design work. In addition to hands-on design and illustration responsibilities, you will manage and mentor a
direct report who supports both design execution and packaging operations.

This role is perfect for a creative leader who loves building unified visual worlds, enjoys developing both the craft and the
people behind it, and thrives in a collaborative environment where design excellence drives brand impact.

Education and Experience:
e Bachelor’s degree in graphic design, Communications, Marketing, or related field, or equivalent experience.
4-6 years of experience in brand design, copywriting, content creation, or related fields.
1-2 years of managerial experience leading direct reports or freelancers.
Proven experience managing creative projects and enforcing brand guidelines.
Experience in Illustration & Motion Design required

Skills:
e Strong portfolio showcasing both visual design and copywriting work.
Proficiency in Adobe Creative Suite, Figma, CMS platforms, and project management tools (e.g., Wrike, Asana)
Understanding of SEO and digital content best practices.
Strong organizational and project management abilities.
Experience in the food and beverage industry is a plus.
Experience in product marketing, shopper marketing, and overall brand management is highly preferred.

Attractive Factors: Competitive salary, health insurance, and several other company-specific benefits like summer
Fridays.

Important Note:

This position will be considered “open” until final selection is made. Candidates must apply ASAP for first
consideration.

APPLY HERE

For immediate and confidential consideration, interested candidates may contact Angie Brouwers,
Director of Recruitment, Consumer Packaged Goods Practice, at abrouwers@berkeleysearch.com.
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